
Just like in your business, the most important part of Frisbee’s business is the 
customer. They want their customers to know they respond to what the 
customer is looking for.  So, when customers began asking about being able 
to shop the Frisbee inventory online and from their mobile devices, they 
knew it was time to take the leap and move in that direction. 

Retailer Web Services:  A Success Story
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“...The one thing I’ve 
always struggled with 
is not knowing what I 
want until I see it.  So, 
to be able to look at 
different samples and 
facades from other 
sites was a great 
starting point for us. “

After the sign up process with RWS is complete, the design phase 
of a retailer’s WebFront™ begins.  Rhonda Ims, Marketing 
Manager at Frisbee Kitchen & Bath, describes the design phase by 
saying “We had a great experience from the start working with 
our graphic designer, Amy.  The one thing I’ve always struggled 
with is not knowing what I want until I see it. So, to be able to look 
at different samples and facades from other sites was a great 
starting point for us.  We did a lot of customization on our website 
design once we selected one of the main layout facades.  Our 
designer was more than willing to let us take the lead and listen to 
our suggestions.  She was very accommodating and got mock 
ups back to us quickly.”

So, they signed up for a WebFront™...

RWS Graphic Designer, Amy Reel, hard at work on Frisbee's new design.
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In addition to being assigned a dedicated graphic 
designer, retailers are also automatically paired 
with a dedicated Account Manager to assist in 
populating website content. Ims has nothing but 
rave reviews for Frisbee’s account manager.  
“Our account manager, Scott, has also been great 
to work with from quick responses to working with 
me on custom issues to get things to work the 
way I envisioned. Scott has been a huge help in 
getting the site ready to “go live” and making us 
feel comfortable with the direction everything was 
going.  He took us thru the “go live” process 
step-by-step and that went very smoothly and 
without mishap.”

“...I think customers like working with someone that is always 
evolving with the times.“

When asked about the monetary impact the new 
WebFront™ has made for Frisbee’s, Rhonda 
stated, “Our site has just recently gone live, but of 
course we wouldn’t have made this decision for a 
major change if we didn’t think it would pay off in 
the end.  We know that customers are researching 
before they buy.  This site gives them a place to 
shop and research, then hopefully make the 
purchase from us and increase our leads and 
sales from the internet.   This new site shows that 
we are keeping current with customers’ demands 
and as technology changes, our company chang-
es too. I think customers like working with some-
one that is always evolving with the times.”

RWS Account Manager, Scott Vasquez, walked Frisbee's through the launch of their new site every step of the way.
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Rhonda shared her thoughts on why partnering with RWS
was a no brainer for Frisbee’s.

Custom Design -  Work closely 
with a professional designer to 
develop the website of your 
dreams.

Dedicated Account Manager -  
Your Account Manager is here 
to offer continued support 
throughout the lifespan of your 
website.

WebFronts App - Easily 
manage your website content 
from any device, with our 
user-friendly app.

After being live for only one week, online requests for products and 
services are already being received by the Frisbee sales staff.

She said, “It helps put you above the competition. 
As a locally owned business, having a site that 
makes you more competitive with big box stores 
and a site to research and shop is a huge advan-
tage to our company.”  The mobile site is also very 
important to her as a retailer. 

For more information about RWS and WebFronts™ 

visit www.retailerwebservices.com 

or call 800.417.2799

With SEO and all the underlying workings of the website being powered by 
WebFronts™, the website will continue to see increased traffic and higher search result 
rankings the longer it is live. This means more leads and even online sales!  It’s also a 
great way to get in front of customers who may have never visited your store before.

Ims said, “Then there is the fact that we now 
have a mobile site and that is a huge benefit as 
more consumers use smart phones for seeking 
out companies and products. We didn’t have a 
mobile site before and we are very excited to 
take our company to that level and look like a 
more up to date, professional business online.”  RWS Account Manager, Scott Vasquez, walked Frisbee's through the launch of their new site every step of the way.


